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Welcome to wave

An global survey since 2006

All surveys are self-completed and the data collected is purely
guantitative

Active Internet Users are those who use the internet every day or
every other day

They drive adoption of platforms and tools and they will determine
which tools and platforms become dominant

Glen Parker
Head of
Mediabrands
Marketing
Sciences G14
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The Wave & universe represents the world

Argentina Greece Romania
Australia Hong Kong Russia
Austria Hungary Saudi Arabia
Azerbaijan India Serbia
Belgium Indonesia Singapore
Bosnia & Slovakia
Herzegovina South Africa
Brazil South Korea
Bulgaria Spain
Canada Sweden
Chile Switzerland
China avan
° Colombia :
: Croatia Mexico
: Czech Republic Netherlands Ukraine
° Denmark Norway United Arab
respondents + countries Dominican Republic Pakistan En!irates.
. Ecuador Paraguay United Kingdom
Egypt Peru United States
].' - 3 b Estonia Philippines Uruguay
o Finland Poland Vietnam
representing active |nterne-t France Portugal
users worldwide
n Germany Puerto Rico
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The Wave story

200t 2007 <2004 <2009 <2010 2011 2012 2013 201LH

Influenc Brands
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MOVIES
73 XBOX LIVE
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Films musica TVa novel
everything ever create
is a few clicks away-

Branded content has to compete with

that.

Increasingly. it does so-

AN

r g 4
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692,000
S8 Slideshare

Views




Explore Search

Fernando Pascal
Thank you very much for this. This has been a great help for students like
me! FernandoPascal

| Jesus Hoyos , CRM Speaker, Analyst, Consultant and Influencer for the Latin American
/. Region at JesusHoyos.com, LLC

Looking forward to blog this presentation at

my blog www.jesushoyos.typepad.com. | think all your insights are great
for my CRM readers in the region... Great work!

fairymary
Would | be able to have a copy. I'd like to use
a couple of the slides in a presentation I'm putting together -

ﬁ’g THE LANGUAGE of CONTENT @




Content has become part of our everyday
conversation

24 OCTOBER 2014 - 4:35PM | POSTED BY TOM GOODWIN | 0 COMMENTS

Seven advertising words that should
be banned

Uruguayan Soccer Team's Caramel Spread
Denied Entry ...

Customs officials confiscated more than 8o pound of
caramel spread. Officials say they'll release the sweet treat
vhen the team presents a health certificate for th...

Preview
by
Yahoo
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“There is no bigger
sucker than a gullible
axkefeer adman

who thinks they are
missing out on a trend.”

Bob Hof fman
Ad Contrarian
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LEARNING ‘ RELATIONSHIP

DIVERSION
RECOGNITION

PROGRESSION
& =THE LANGUAGE of C()NTENT= @




Network )

Relationships are at the heart of Social
Usage in Italy

Relax/Escape
DIVERSION LEARNING
U S Hang out/ Waste Keep up to date
time
Be Creative
UK Have fun/ be entertained . Learn something
France China  new
No rway Sharenew  Share Knowledde] ON g Eam Respect
experiences Kon
Sweden  eepyou g9
company
Spaln Change Opinions UAE
ITALY _ Indonesia
. Mexi CQX%%? yqurself Promote yourself Build your career
= share emotion
AUStrI a RUSSIa Seek others fakelboney
opinion Explore the world
. around you
Germany B I Argentlna Make contacts for
Stay in touch with razi
friends Feel like you belong Meet new people

PROGRESSION

RELATIONSHIP
South Korea

Japan

THE LANGUAGE of CONTENT @
Ps e RECOGNITION

Q: “Please select which of them you think does a good job when you want to...” [Social Network e.g. Facebook, Google+]
BASE: Global — Create, Manage, Visited a Social Networking site in the last 6 month



We are e 4%
emotionally =

invested in
~ the things  we share
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We are actually seeking recognition when we
share

% who are happy when someone responds to their sharing by..

537%

Makes an interesting comment Shares something that was
about it inspired by it

A\ N 9
77

3
L4

& THE LANGUAGE of CONTENT @

Q: “You said you have shared content online. How happy does it make you feel, on a scale of 1-10 where 10 is very happy, when someone then? % who are happy (ticked 8, 9 or 10)
BASE: Selected an emotional response (1-10) for the above statements



And There 1s nothing worse than being ignored

% who are unhappy when someone responds to their sharing by..

.EU—S
477 497 @ 1cary

Ignores it completely Unfollows / blocks you

THE LANGUAGE of CONTENT @

Q: “You said you have shared content online. How happy does it make you feel, on a scale of 1-10 where 10 is very happy, when someone then? % who are unhappy (ticked 1, 2 or 3)
BASE: Selected an emotional response (1-10) for the above statements.



Because we care about our online reputation

12-20
years-old

“I would
love to become
famous online”

% THE LANGUAGE of CONTENT @

Q: Below is a list of statements. Please answer reflecting your opinion.
Base: lItaly

%

50-54 years-
o'd




Only we crave fame more than a lk year old!

54%

51%
47%
46% 45% 45% 44%
43% 419
> 40% 40% 39%
38% 44,
? 35% 349
31% 309
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Q; I would love to become famous online [Completely or Somewhat Agree]. Q: What would best describe your current field of work?
Base: Global



In this world Bloggers become role models

| trust bloggers or vloggers opinions on
products and services

61%
vave @ O

34%

49%

27%

16-20 50-54
Year Olds Year Olds

g THE LANGUAGE of CONTENT @

Q: Do you trust S? [any agree]

Base: Italy



So everyone is now managing their own content
strategy

16%

Expresses my point of view

m Content | value = Content | share

‘ THE LANGUAGE of CONTENT @

Q: “When you see any of this content...do you value this content most when it...? Q: Which of the following types of content are you most likely to share with others? Y ook >
BASE: Italy 0 DK




Within the EU5. Italy 1s the biggest
sharer

Average Amount of Times Things Seen through medium are shared...[Per Month]

|.|11, LI'I&

TV Online

[ Q@

mtaly = France mGermany =UK ®mSpain

% THE LANGUAGE of CONTENT @

Q: How often have you shared the following?
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0‘ Content as
a soclal commodity

Coke Zero: Skyfall partnership

Objective:
Engage young male audience

B A%



A‘ - ’,b

In its first week,

‘Unlock the 007 in You’
amassed more views onlinen
than the official Skyfall

trailer

achieved in 6 months.

| zero
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So People are realising their
potential for personal advancement

- 19%
13%

cese
.......
cese

Make money

“Wave7 1 Wave 8

& THE LANGUAGE of CONTENT @

Q: “Please select which of them you think does a good job when you want to...” [Social Network e.g. Facebook, Google+]
BASE: Italy— Visited a Social Networking site in the last 6 months



he Language Of

Content has the

smartphone at Its ~
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SELF-
ACTUALISATION
Pursus Inner Talent
Craativity Fulfillmsamnt

SELF-ESTEEM

Achievement Mastery
Recognition Respect

BELONGING - LOVE
Friends Family Spouse Lover

SAFETY
Sacurity Stability Freedom fram Fear

PHYSIOLOGICAL
Food ‘Water Shelter \Warmth

W\ |
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SELF-
ACTUALISATION
Pursue Inner Talent
Creativity Fulfillment

SELF-ESTEEM
Achievement Mastery

Recognition Respect

BELONGING - LOVE
Friends Family Spouse Lover

SAFETY

Security Stability Freedom from Fear

PHYSIOLOGICAL
Food Water Shelter Warmth

\Fi
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The smartphone has greater reach than the PC(

Devices Owned
0% 20% 40% 60% 80% 100%

Desktop

Laptop/Netbook/Convertible Touchscreen

Full-sized TabIth atalfx.yiPad, Samsung ~ Wave 7
Mini Tablet e.g. iPad Mini, Kindle Fire m \Wave 8
Smartphone
Mobile Phone

> THE LANGUAGE orf CONTENT @

i

Q: Which of the following devices do you own?
Base: Italy



3 of the 4 biggest rising social activities
are mobile based

100% -
Download an
app
75% -
Share your
) location
g
g 50% | Use a
| . .
8 microblogging
service
25% -
0% T T T T 1

Wave 4 Wave 5 Wave kL Wave 7 Wave &
2009 2010 2011l 2013 201y

& THE LANGUAGE of CONTENT @

Q: Thinking about using the internet, which of the following activities have you ever done? y :» F o
Base: Italy 0 b



The smartphone®™s domination will only grow

N v

RELATIONSHIP
Explore the world around

ci!e with others ‘
30% Be
you

e -
/[ oadv N -

Read content DIVERSION

LEARNING

Reasearch somethi!

oroughl
Learn sometmng n wy

IS X
X

=
). t.‘_nv"( NP =2
Change opinions .‘v ‘ ‘1"‘ ” Ward off boredom
. i L‘
Build your career \ . Play a game
Organize something Share something
Get something done Manage my life Laptop
Find your way 3 N Access information quickly
Make a purchase
» Tablet
Smartphone

PROGRESSION

€ THE LANGUAGE of CONTENT @

Q: “Please select which of them you think does a good job when you want to...”
Base: Italy - Own Each Device



The Smartphone is continuing to become the
core device for all activities

Average Number of Online Activities Done Via Each Device

Wave © O

5.05.1

Desktop Laptop Smartphone Tablet

===

I}
LA
i

€ THE LANGUAGE of CONTENT @

Q: You have carried out the following activities in the last 6 months;
please select which devices you have used to do these activities?
BASE: ITALY - all who own each device



Content consumption is moving 1in one
direction only

vve O O

70% -
68% -
66% -
64% -
62% -
60% -
58% -

56% -

Laptop Smartphone

€ THE LANGUAGE of CONTENT @

Q: “Please select which devices you have used to do these activities” [Watch video clips online]
BASE: Italy



The Dubsmash app
brings content and
conversation together

¥

Don't forget to dress up ! And
btw “

€ THE LANGUAGE of CONTENT @




RELATIONSHIP

DIVERSION

PROGRESSION

RECOGNITION

RECOGNITION

So content 1s now used as
a shorthand way of communicating

0% 10% 20% 30%

Meet new People
Be Creative

Make Money

Change People's
Opinions

Earn Respect

“ *

=T Inspires you

Helps you connect with new people
=== Promotes a cause / charity that is important to you

> THE LANGUAGE orf CONTENT @

Q: Now we would like you to think about why other people share the kinds of content you said you like. Why do you think someone would share content that...
Base: ITALY - Value that type of content

LoL




The 1ice bucket challenge 1s a great
example of these principles coming
together

LEARNING
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Social marketing has reached a moment of
truth

The Free-Marketing Gravy Train Is
Over on Facebook

@ v ¢
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‘*'We have no
idea of

.
what S “We don't internally
working and have the confident
what’s data we need to
t." ~ convince leaders or
peers that they should
invest in some of this
new technology or
positions
or skills that will be

US fast food client

crucial to a growth
plan™
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We need one
performance metric to
rule them all

Earned

(%%5»
Media Valueg<#

(in cash)

“What would
I have had
to pay to
achieve the
same
esult?™

V€ THE LANGUAGE of CONTENT @




PERFORMLY

& Welcome Eric =

© Help -

TWITTER / PERFORMANCE BREAKDOWN

L Al Twitter Activi

Total Brand Tweets % of Total Tweets % of Tweets with Media [l Text only tweet Select Twitter handle

28% | @weave

Select month

Reply I ! | october -

Grand Total

Regular Tweet [

Reply [ |

12 13 14 15 16 17 18 19 20 21 22 23 24 25

Follower Activity - Non-paid tweets by your Followers and other Twitter users relating to your brand page vs your brand's total daily Twitter activity.

Replies

Retweets

Mentions

Favorited
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This is how 1t works

YOUR DATA KPI'S

PERFORMLY PROCESS

Promoted - eee
Promoted Trends-
Posts Etc.
Phot A
oto
Shares Tweets -
Photo Posts Video Client’s Benchmark Agency Assign Aggregate
Tweets Paid Media Data Paid Media Earned Brand Emv
Video Posts Rates Insights Value
Faves

Comments

- LIKES TWEETS - RETWEETS TEXT POSTS AREPLIES

THE LANGUAGE of CONTENT @
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O This holiday, get the porlect git for your pup. From our
friands & BarkPost, hore are 16 options
hitp Metsy ma/1uSBNTv

. Like - Commeet - Share
. : &3 180 pacpie ke s,

Donna L Lock Cute

Wocnesdsy, 19 Novembes 2014 a1

8, chega a
Voadora do

Nine West
1 August @

It's hunting season. Whether you're looking for Mr. Right or Mr. Right Now, we 250 m
have a shoe for that: http:/bit.ly/1AH50ka — with Maria Nifa Alipo-on

9 Novombee 20
British Alrways
We've been flying our customers around the world since 1919, but can you

name the aircraft featured here? Discover more of our heritage here
http://bit.ly/1XWCF1H

Emarick Chew Calasta Chaw

HAT THE CONSUMER VAL

Like - Comment - Share 1,077 3172 2 91 Shares

; P,
#Heritage BRITISH AIRWAYS

an acquisition

LANGUAGE orf CONTENT @

Like - Comment - Share 4> 144 Shares

&5 4,065 people like this.

Recent Activity ~




How 1s my content doing?

PROMOTED FANS GAINED EARNED MEDIA THANKS FOR THE
STORY FROM POST (TOUCHPOINTS)

PRODLUCFED BY f]_,D 1 DDD
£10-.000  12.30 © pamoc

OUR POST RESONATED
TO THE TUNE OF

(NEW FANS
g EXISTING FANS) f LI '? ? E 5
1
WORTH OF CONSUMER
TOUCHPOINTS

% THE LANGUAGE of CONTENT @




Imagine knowing what your content is worth

[Z] Canelitas Marinela @CansiitasMexico - 2d
Te quiero incluso en los dias malos en que €l
mundo entero me molesta.

4 2

tos 1o the album Dinamica MB.

Youl B

Canelitas Marinela - Mastil
§ Marinela Mexico
. LA 302 views

4 Addia <& Shars  eee More -2 Mo

Like - Comment - Share. 463 116

& THE LANGUAGE of CONTENT @




T-Mobile CE0 @dJohnLegere

) John Legere @.Johnlegers - Oct 8

Look, | don’t sugar coat things. | tell it like it
is...and I'm telling you the other guys don’t
give a shit about you, but @T-Mobile does.

293 161

Rl 4

7.600 tweets
549k followers

g THE LANGUAGE of CONTENT @




dJohnLegere

Total EMV in 6 months: £k.2 million
Total EMV for T-Mobile: £12.8 million

£3.000.000 $12.000-000 ';
i)
(@]
~ %2.500.000 $10.000.000 °
=

L' sp.p00.000 s8.000.000 2
o
> 41.500.000 $L.000.000 £ =
.-—Cc Sl
1’

+  ¢1.000.000 £4.000.000
c Ic
() i)
= £500.000 $2.000.000 g
=
&0 Eh| .

March April May June July August

BERunning Total ®™Earned Media Value
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We can now
programmatically
measure our
content’s impact
and agilely adjust
/ optimise

/ave THE LANGUAGE of CONTENT @
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\§§§\\ So we think we can

W&  do more with
1 v‘
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Wave helps uncover how content works in your
brand category

L v

LEARNING RELATIONSHIP

Is useful and something that other
people don't know

xperinces to share with
ends or family

Tells you something new and
unexpected

.* *
O \
M Provides useful information or *how

to' tips

Teaches you about the brand Is a person you find interesting

Help you indulge your passions or‘
interests

Is interesting or controversial and
will spark debate

DIVERSION
Express your point of view
Promotes a cause (charity etc.)
that is important to you
» Travel
PROGRESSION Consumer Tech

> THE LANGUAGE orf CONTENT @

Q: “When [CATEGORY] brands share content with you, what type of content do you value?
BASE: ITALY & interested in category



With Wave 8 we can map objective to content

Value
Is useful #
something others
don™t know
Helps you Entertaining &
indulge your fun
’ passions and
Teaches yo interes
about the 6 ’
brand

N

Tnspires you Involvement
Tells you’ ,

something new Provides

and unexpecteduseful info Exbress
/ how to , P ’

. A yourself
Experience tips Something Promotes Cause
Interesting or
s to share you can
with share Se:':]sli/ou a ’ controversial
R challenge X
friends & with Conhect wit and will spark
family others new people Person you debate
are
interested
in

% THE LANGUAGE of CONTENT @

Q: When you see any of this content shared with you by brands directly (or shared by other people), do you value this content most when it...? /
Which 3 statements from the list below best describes how this would make you feel about the company and its products or services? [Spend More time with it]
Base: Italy




Summary

Think about your Create social Measure and
consumers® ambitions commodities optimise

€ THE LANGUAGE of CONTENT @
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