LUXURY, FASHION
AND BEAUTY IN REINVENTION:

How millennials are reshaping these sectors?

THE LUXURY MARKET

Total revenue of the.
LUXURY INDUSTRY to

be envisaged for this

billion year 2017
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DEMOCRATIZATION VS EXLUSIVITY

LONG-TERM HISTORY VS DIGITAL INSTANTANEOUSNESS

PRODUCTIZING YS COMMUNICATION AS A PRODUCT

HOW LENNIALS ARE RESHAPING THE WORLD
AND LUXURY ?

‘THE MOST IMPORTANT LUXURY TARGET OF TODAY AND TOMORROW:

Millennials account for 45% of the luxury industry
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68« . Millennials

demand integrated experienc regardiess of the channel

~ ofther dai time on their
mobile phone

Social media is for

consuming and connecting,

not sharing.

464 o« MllennialS wou oo oo o

sharing personal data to get more PERSONALIZED EXPERIENCE

30% «Millennials

have adopted CtoC behaviors i their daily life.

18-26 years old
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62% 38%

prefer o receive $10.000 for a product
toward an experience
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60% o Millennials it

socially and environmentally responsible brands are more appealing

AND THE NEXT GENERATION IS COMING

GenZ
And their purchasing
power s estimated tobe  pillion
LUXURY, FASHION AND BEAUTY: MEET THE 3 TRENDS

#COMMS IS inruencens
RENEWED  ccomre
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XTREME CIRCULAR ECONOMY ENGAGEMENT

EMPOWERMENT  swarcrarzarion
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LIMITED EDITION Is REI NVENTED

PREMIUM EXPERIENCE SUBSCRIPTION MODEL

CONNECTED PRODUCT

#TECH IS oo
FASH I O N TAILORED-MADE CONTENT

IN-STORE PERSONALIZED EXPERIENCE UNIQUE PRODUCT
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