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Tesco’s Food Love Stories

Tesco’s Food Love Stories is a story of
success - their most effective campaign
ever, driving an incremental sales uplift
of 38% YQOY, with £679 million of sales
being attributable to the campaign.

Recognising a need to boost quality
perceptions, we innovatively partnered
data with media to deliver a campaign
personalised to food preferences.

The integrated campaign ran across a
wide range of paid channels, Tesco’s
massive owned media estate, their
earned channels and even used their
staff as a media channel.

Category EO2 - Excellence in Media Planning

Brand: Tesco

Project Name: Tesco's Food Love Stories
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FRESH, QUALITY INGREDIENTS
IN STORE AND ONLINE

L

s

e

™

—_—
™
f

.

—~=

(AIN'S 'PROPERTN y
cROGUE MONSIEUR Bay;p.c ., -

izl

DEREK THE GOURMET
VEG CHEF

\

Cmc.(E

OT OR yor.
N Curpy

LgRS4BIG
GREEX' STEW

=
~5
.CHEEKV

LENA'S

| ;ORTILLA! QUICHE



