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FILM GOES VIRAL

THE FULL FILM HITS #1 TRENDING ON YOUTUBE
AND GETS ALL OF LONDON TALKING.
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SOCJ/AL LAUNCH

Knowing how our audience consume media, we
designed the film to be I hed

#1 TRENDING ON YOUTUBE
WITH 18K+ COMMENTS.

by the real kids, to their social communities; all
via their Instagram f.

Stars commented
on these posts, before the individual stories

came fogether as the full film, which went
instantly viral. This was supported by: Instagram
Stories, Snapchat stickers, shareable gifs for
dark social and loads more - all directing kids to
free sport across London.
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EARNED AN ORGANIC
TWITTER MOMENT.

AN INFLUENCER LED CAMPAIGN GOES LIVE IN
s KIDS TO GET
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SOCIAL STICKERS AND GIFS )\
AT THE SAME TIME, CUSTOM MADE GIFS LAUNCH ON %\ #E,
INSTAGRAM, THROUGH GIPHY, WHILE STICKERS BECOME |
AVAILADLE ON AND . ‘&
y v
XBOX LIVE ?
KIDS CAN EVEN EARN A LIMITED EDITION ’_
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T-SHIRT FOR THEIR XBOX AVATAR.
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TWEETS FROM THE MAYOR
OF LONDON AND DRAKE.

T GIPHY

32 MILLION VIEWS.

COUNTLESS PARODIES.



